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THE NEED

� Easy, fast, and centralized access to 
reliable information about outdoor 
recreation opportunities.
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MaineTrailFinder.com



www.TrailFinder.info



GoPaddleSC.com



QCTrails.org



CCGIS-BUILT TRAIL 
FINDERS

� MaineTrailFinder.com* (2010, 2015, 2018-19)
� CarolinaThreadTrailMap.org (NC/SC - 2012)
� TrailFinder.info (VT/NH - 2014, 2020)
� QCTrails.org* (IL/IA - 2015)
� GoPaddleSC.com (SC - 2017)
� STLCTrails.com (Upstate NY - 2018)

* American Trails award-winning sites
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CATALYZING FORCES

� Broad-based, multi-sector interest in 
promoting trails

� Dispersed, outdated, sometimes conflicting 
information about trails

� Trail managers with limited capacity to 
promote their own trails

� User expectations for fast, easy access to 
information on the Web

� Abundance of crowd-sourced content
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WHO TO TRUST?
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100% TRAIL MANAGER 
APPROVED

� USERS: High quality info 
direct from the source

� MANAGERS: Increased 
exposure, stewardship 
messaging, optional

� ADMINS: Connecting 
users and managers
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CORE ELEMENTS

� Standalone website
� Unique brand/design
� Search interface
� Detailed trail pages
� User accounts
� Mobile-responsive design
� Location aware but not an 

app
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ANNUAL 
USAGE 

+35%



PRIMARY IMPACT
� State visitors and residents are learning 

about wider opportunities to be outdoors 
and active.
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“Today I searched your site and found several 
other trails around Poultney (VT) that we did 
not know about. I’ve lived here for 30+ years 
and only knew of a few of those trails.” –Ann 
TrailFinder user 





OTHER BENEFITS

� Information sharing 
efficiencies

� Comprehensive GIS 
trail data

�Website analytics/ 
assessing demand
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PROCESS

� Articulate need (and fundraise)
� Build team (for the long haul)
� Engage trail managers
� Implement web application
� Develop and publish trail content
� Promote
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LONG-TERM COMMITMENT

� Not “one and done”
� Annual hosting fees
� Responding to users 
� Dynamic content 
� Technology always changing
� New initiatives
�Major website updates
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THANK YOU!
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